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Psvcholoeical Tvpe and the MBTI

The theory of PsychologicalType is described by CarlJung in his 1920 work, Psvcholosical Type. The essence

of type theory is that much seemingly random variation in human behavior is actually quite orderly and

consistent, being due to basic differences in the ways individuals prefer to use their perception and
judgment.

"Perception involves oll the ways of becoming oware of things, people, hoppenings, or ideos. Judgment
involves all the ways of coming to conclusions obout whot has been perceived. lf people dilfer systemoticolly
in what they perceive ond in how they reach conclusions, then it is only reasonable for them to differ
correspondingly in their interests, reoctions, volues, motivotions, ond skills."

While over the last several decades, a variety of instruments have been created to help individuals
understand type theory, the most prominent remains the Myers-Briggs Type lndicator, more commonly
known as the MBTI. The purpose of this and other similar instruments is to make Jungis theory more
understandable and useful in people's lives.

ln developing the Myers-Briggs Type lndicator [instrument], the aim of lsabel Briggs Myers and her mother,
Katharine Briggs, was to make the insights of type theory accessible to individuals and groups. They

addressed the two related goals in the developments and application of the MBTI instrument:
A) The identification of basic preferences of each of the four dichotomies specified or implicit in Jung's

theory. B) The identification and description of the 16 distinctive personality types that result from the
interactions among the preferences." (Excerpted with permission from the MBT|@ Monuol: A Guide to the
Development ond Use of the Myers-BriggsType lndicator@)

Psychological Type looks at the following - 1) Favorite world: Do you prefer to focus on the outer world or on
your own inner world? This is called Extraversion (E) or lntroversion (l). 2) lnformation: Do you prefer to
focus on the basic information you take in or do you prefer to interpret and add meaning? This is called
Sensing {S) or lntuition (N). 3) Decisions: When making decisions, do you prefer to first look at logic and
consistency or first look at the people and special circumstances? This is called Thinking {T) or Feeling tF}. 4)
Structure: ln dealing with the outside worl4 do you prefer to get things decided or do you prefer to stay
open to new information and options? This is called Judgine (J) or Perceiving (P). Your Personality Type:
When you decide on your preference in each category you have your own personality type, which can be

expressed as a code with four letters.

The obove infurmatlon is provlded {with some adaptation) by the Myerc & Briggs Foundation, which work to
@ntinue the legoty and workof Katherine Briggs and her daughter, lsabel Briggs Myer, creatots olthe MBTI.

The MBTI is the most common instrument for understanding one's psychologicaltype preferences. The
accepted and preferred method is to take the instrument online or in person and to receive a debrief from a
certified practitioner. The 93-question instrument typically takes 1.5 - 30 minutes to complete. A debrief
session for an individual may take from one to two hours. The importance of the debrief cannot be
overstated as it helps clarifo a person's type, which may or may not be accurately reflected through the
indicator itself.

The MBTI is a very practical instrument because it leads to better self-management through greater self-
awareness. lt is useful in the areas of leadership, team building, communication, relationships, dealing with
stress, spirituality, and personal development.
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For spiritual directors, there are several resources available that look specifically at Psychological Type and

Spirituality. Most notable is the work, Lookins at Tvpe and SpiritualiW by Sandra Krebs Hirsch and Jane A.

Kise, published by the Center for the Application of Psychological Type (!y!4ry:q41=glg).

As noted above, the accepted and recommended way to take the MBTI is with a certified practitioner. A list

of practitioners may be found at the MBTI Referral Network {www.mbtireferralnetwork}. When

administered by a certified practitioner, the fee may be approximately $100 - SfSO which would include the
instrument, workbook and a 50 - 90 minute debrief. The instrument can also be taken online with a self-
directed debrief through the CPP, the publishers of the MBTI (wrirlry.mbtlqnline.cem); this version costs

s49.9s.

It is possible to find "free" online versions of the instrument, but these are not recommended due to their
lack of reliability, validity, and verification. Free online versions are not sanctioned by either CPP, the
publishers of the instrument or any of the MBTI organizations such as the Myers Briggs Foundation, the
Center for the Application of Psychological Type, or the Association of Psychological Type International.

An important part of the opportunity to debrief and reflect with a practitioner is to avoid what is sometimes
an inaccurate criticism of the MBTI in that it "stereotypes me" or puts one "in a box." ln coming to
understand one's "true type" - that is one's innate preferences, we can then understand what "whole type"
means - that we can (and should) use all of the preferences in our living. One way to understand this is the
image of a 16-room house. Everyone typically has a favorite room in their own home - the kitchen, the den,
or their bedroom for example. lt is where one feels most comfortable, where one 'fits". Yet, in reality, we
use all rooms in our homes. That is true of type preferences as well, if we understand psychological type in
the way CarlJung originally intended.

ln recent years, a number of Type professionals have begun to offer MBTI introductory sessions through a
narrative process, without the use of the actual instrument. This could be a useful entry into type in the
context of spiritual conversation and direction.

Resources:

Myers & Briggs Foundation: www.mversbriqgs.ors
Center for the Application of Psychological Type: www.capt.orq
Association for PsychologicalType lnternational: www.aptinternational.org
Psychometrics: www. psychometrics.com

CPP: www.cpp.com
Psychology Junkie: www. psvchologviu n kie.com

Lookine at Tvpe and Spiritualitv by Sandra Krebs Hirsch and Jane A. Kise

Praver and Temoerament by Chester Michael and Marie Norrisey
Personaliw Types: Junds Model of Tvooloa, by Daryl Sharp
Lookins at Tvoe: The Fundamentals by Charles Martin
Pathwavs to lnteqriW: Ethics and PsvcholoeicalTvoe by Blake Burleson
Gifts Differins: Understandins PersonaliW Tvpe by lsabel Briggs Myers with Peter Myers
Tvpe Talk at Work by Otto Kroeger with Janet Thuesen and Hile Rutledge

Please feelfree to contact Bill Hobbs if you have questions or would like more information about
the MBTI and PsychologicalType. You can reach Bill at billhobbsS3@gmail.com or7O3-307-488L.
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